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EXECUTIVE ~UMMARY

~AG E 2

Women-Owned Firms Are
Growing

• \\'( 1T11en·( )\\'ned flrl11~ .Ire gr( l\\,·

mg Il1 number .Ind 111 economic

power. The "iauona[ Foundauo[1

for \'romen Business Chvner~ no,;\' estlT1u(es

that there are ~.- million w(lInen·()\\·ned

businesses in the L.S .. empl( l\lllg I"; "; mil·

lion people and generating flt'arh S1.-t tnl·

lion in sales.

• With these 1";"; millIon workers. \,omen·

owned buslllesses now emp[ov 3";0" more

people in the CS than the Fortune ";On

companies do worldwide.

• Emplm'ment growth III \....omen·owned

tlrms exceeds the national average bv a sub·

stanllal margin. From 1991 (0 199-t. emplm·

ment grew bv 11.V.'·o among commercialh

active women-owned firms III the L.S. com

pared with :;3% among all firms. Emplm·

ment gro,;\·th in women-owned firms

exceeds the nallonal average m nearlveverv

region m the country and In nearlveverv

mal()r ll1dustrv.

Women-Owned Firms Continue
To Diversify

• Women-owned tlrms are continuing to

dl\ersih. expanding bevond the boundaries

()f \\hat has popularlv been considered "tra

dillonal" llldustries In the 1980's, women

moved into wholesale trade. agriculture.

manufactunng and transportation commu

nicallons at a higher rate than into anv other

mdustnes. That trend contmues today. The

number of women-owned construction and

manufacturing firms increased bv 19.2% and

L3.-t"b, respectivelv. between 1991 and 199-t

Over that same period, the overall number

of firms m those industries actually declined

h\ 11.:-", ~ll1d 2Ij"" \\()men-owned

huslI1es,se~ Irl transportation, com

l11unlcati( HlS, \\holesale trade, and

final1L'e insurance real estate grew

h\ ne~lrl\ 2\)' . (,;\Ice (he rate of increase in

those Il1du,s(nes as a \....hole,

• Though \\( )men-owned businesses contin

ued. he(ween 1991 and 199-t, (() expand into

'non-tr:llliti( )[1Jl" industries. they still main

tamed their ,( )lid hase in retail trade and ser

VIces. Fuih' -2,";'" of\vomen-owned firms in

the t S ~lre 111 these t';\o industries,

Financial Strength Of Women-Owned
Firms Matches National Average

• \X'omen-\ )\\ned businesses are Just as

finanClalh' S( rong and creditworthy as all

L.S. tlrms. \\llh Similar performance on bill

pavment and similar levels of credit risk.

Fulh' 92"0 of women-owned firms pay their

btlls ,;\ithin"O davs of their due date; not

significanth different from the 93.6% for all

L.S firms. In addition. based on Dun &

BrJdstreel, Credit Score, -to.5% of women

owned firms are J( risk of becoming delin

quent in pa\'lllg their bills, compared to a

somewhat higher ++% of all LS. firms.

Finally. Jccording to Dun & Bradstreet's

Financial Stress Score. I-t.""?6 of women

owned firms have a relatively high risk of

failure. not signlftcantlv different than the

13.""O() among all firms in the U.S.

Women-Owned Firms Have
Staying Power

• \Xomen business owners have tenacity.

The\' are more likely to have remained in

business (Wer the past three years than the

average CS firm. '<earl\' three quarters

(-2.2"[») of the commerciallv active women

owned firms in existence in 1991 are still in



hll~II1L'~~ I' IlL!\. U IlllpJrul [I! [\\1 Hhlrd"

I ()()I)", lit .tli hll~II1L'"'l''' 111 the (.~

• \X< ImL'n-, mnnl hlhlile~"e' ~lre nl I II l11gt'r:1

ne\\ phenoll1enon. In tact. the age distnhu

tI')[l ()f \Y, Ill1en-1 )\\ned firm." I~ dose to that

'If ~11I ('S firms. Just ()\'er one-third, Jf com

meITlalh' active \\"omen-l I\\"necl firms (3'i°,,)

are less th:m -! \'ears (lid, compared to .~!)"n

among all commercialh ~lctl\t' LS firms. :\t

the Illher end,)f the Jge "pt'ctrum . .28'\, I)f

\\'omen-I I\\'ned firms 11;1\e been in business

1.2 \'ears I >1' more. com pared t() 30°0 of JlI

l'S firm"

• \X', 11111.'11-1 1\\ ned bll"inesses are not onh'

:J;r()\\lI1g 'ildt'L mam' are also gr()\\'ing larger.

\\" Ill1e 11-< 1\\l1ed firm" \\"jth 100 or more

em pi, )\ees. [hough still less thJn 1'\, of the

husll1e"" populatIon. are growmg more visl

hle and pla\tng a more important role in the

eUJn(lm\·. The numher ofwomen-(w,ned

fIrms \\Ilh lOO or more employees has

gnl\\n Iw 1,'-;:'>"0. compared to 9.1°" among

JlI \Y( lInen-! Iwned firms. Employment in

these iarger firms has increased bvan

impreSSive .~2:;00 from 1991 to 199"'1. com

pared [0 a 11.6°b increJse in all commerciJl

h· actl\'e women-owned firms.

WOMEN-OWNED BUSINESSES:
BREAKING THE BOUNDARIES

~
ver the past decade. women-owned businesses have become increasingly recog

nized as a powerful economic and social force. More information on a timely

basis is needed in order to keep up with the fast-paced growth of this key sector.

This is the second National Foundation for Woman Business Owners (NFWBO)

report on the status of women-owned businesses in the U.S. These regular repons

supplement the Economic Census of Women-Owned Businesses published by the

C.S. Census Bureau. filling in areas which the Census does not address. First, NFWBO

has gathered all of the relevant national level statistics from publicly available sources

in order to estimate the number, size and economic force of women-owned business-

es nationally, as of 1994 Secondly, in this report Dun & Bradstreet Information

Services collaborates with NFWBO to provide detailed up-to-date information on the

status of commercially active women-owned businesses by size. industry and geo-

graphic location, including important trends over the past three years.

..... ~



THE NUMBER OF WOMEN·OWNED FIRMS HAS GROWN 43%
SINCE 1990, HAS NOW REACHED 7.7 MILLION

In 1992 \F\X130 estImated that women-

TH[ NUMB[R Of
WnM[\·nW\[D BUSIN~SS~S

()\\ned hll~1Oe"ses numbered 6:::; million, up

from ~-1 mtlli,)[1 m 1990. Based upon projec·

tions us10g ne\\' 1OformatIon from the c.s.
Small Busmess Administration. the Imernal

Re\enue Sef\lce. and the Census Bureau, it is

nm\ estimated that. as of 1994, there are -.7

million \\omen-(mned businesses in the U.S.

7.7

1994
6.5

1992
5.4

1990

-- - ..._. ---- .._---_._---~

WOMEN·OWNED FIRMS IN THE U.S. EMPLOY 35% MORE
WORKERS THAN THE FORTUNE 500 DOES WORLDWIDE ~MPlOYM~NT

employ 1:;':; million people. In 1992, the

:-;F\X130 prolected that. b\' the end of that

year. emplovmem in women-owned busi

nesses would surpass the Fortune 500.

Looking back upon that proJection, it did

indeed come true.

Women-owned businesses are now estimat

ed to emplm o\,er one-third (35%) more

people 10 the LOS than the Fortune 500

companIes d\) worldwide:\s of 1994, these

women-m\'ned firms are estimated to

199319921991
s----------------

1990
___ WomeftoOwnecl F'"

=== Fortune 500 Firma

WOMEN·OWNED FIRMS CONTRIBUTE OVER $1 TRILLION
IN SALES TO THE ECONOMY SAl~S

200--• ...:.

0- -m _ 1_
1987* 1987** 1 tMMrt

• no( lncludmg C t'f'lrPS •• estimated. mc1uding C corps 'NFWBO estimates

';<June ',;F\l130 and Bureau of Census

[\;ot onI\' are women-owned businesses

growlOg 10 number and employment, but in

economIc power as well. In 1987, the

Census Bureau reported that women-owned

businesses (not including full corporations)

generated $2-8 billion in sales. If the sales of

full corporatIons are added to the equation,

and growth is estimated to approximate the

recem trend seen among female-owned

proprietorshIps, the sales of women-owned

firms as of 1994 should be nearly $1.4 tril

lion.



NURSING .\lONG .\ N~\V COMPANY
Carolyn Colby

Colby C.re Nurses, Inc.

Business: Home health care services

Location: Culver City, California

Year Founded: 1988

Number of Employees: 10 full time;

150·200 temporary employees

S.les: $3.89 million

the home health ore Industrv has been one of the

fastest groWing Industries over the last decade, as

insurers. emplovers and consumers have searched for

ways to cut health care costs. Carolvn Colbv's seven-\'e~r-()ld firm, which proVides

patIents throughout Los .\ngeles County with registered nurses, licensed practical nurses

and home health aides. IS well positioned (0 rake advantage of the trend towards proVid

ing health care In the home

ColbY starred the companv after having been a vice president for one of the country's

largest home health care servICes, where she was responsible for overseeing 45 branch

offICes. After three changes In ownership, she started to think about going out on her own.

Another factor encouraged her to take the entrepreneunalleap. ''I'm black and I'm female

and in searching for other lobs, I realized that It would be difficult to get something of the

same caltber. I probablv would have had to start at a lower level and move up and I didn't

want to do that, so I deCIded I'd trv it on mv own." she savs,

Despite her experience In the industry, Colby, an R.:\. who has bachelors degrees in

microblologv and health care administration, as well as an MBA, found the search for

capital difficult In her companv's early vears "I had no concept of how difficult it was to

obtain capital. I started the company just about the time the recession hit and the banks

were all beginning to pull back," she savs. "Even though mv husband and I own a home,

we had lust bought it, so we didn't have eqUity, I went from bank to bank and they

looked at me like I was crazy They all wanted to see equity In a home. They wouldn't take

mv receIVables, because the company was so new." So Colbv turned to factoring

companIes - private, hIgh-interest lenders. "Nor onlv do thev charge ridiculous interest

rates but thev hold a certain amount of vour money in reserve all the time," says Colby.

It wasn't until 1993 that Colbv finallv secured a bank credit line. Today the company is

thriVing. She has brought down overhead in the company. "We are positioned in an excel

lent place to get contracts from managed care companies. A lot of my competition can't

because they have higher overhead than we do," Colbv is also concentrating on getting

the company accredited bv a national group which accredits hospitals, to give her extra

leverage in negotiations with insurers. She is projecting that Colby Care Nurses' revenues

will hit $5 million in 1998

Carolyn Colby, who last vear won an award as chief executive of the year from her local

chapter of the National Association of Women Business Owners, has this advice for would

be entrepreneurs: "Don't gIve up until vou have reached where vou want to go. Make a

business plan and deCIde how you're going to get there, then do ir."

..".. ,



DATA AND METHODOlOGY

National Estimates

11) aITl\'e at thL' national e"ttnutes ()f the

number or w()men-owned finn". their

emplm'll1enr and their sales. ,\F\X'BO gath

ered publIshed information from the LS

Bureau of the Census, the L','l Small

Bustness Administration (SBA). and the

Internal Revenue Service I IRS I

To determtne the estimated number of

women-O\,.-ned firms 10 the l' S. Bureau of

Census data on women-owned firms (which

does nor include full corporatl()I\s) from

1982 and 198- and information from the IRS

publIshed annuallv bv the SBA on the total

number of firms and on sole propnetorshlps

(including women-owned sale propnetor

ships) from 1981 to 1991 were usee!. 1990

91 proprietorship growth ratesl were pro

Jeered forward to 199.... and assumed to be

the same among partnerships and corpora

tIons The toral number of women-owned

firms was then calculated. assuming that the

relative share of propnetorships, partner

ships and corporations among all firms as of

1993 would hold true for women-owned

firms as well. This estimate was then adjust

ed do\vnward to reflect the difference

between the IRS deftnition of a business

(any entity which files a tax rerurn) and the

Census definition (anv business with at least

5=';00 in receipts).

The estimates for employment used the

- - million women-owned firm estimate as a

starting pomt. Taking the Census' 1987

share of women-owned employer firms to

the toral (15%), making the assumption that

the share would increase to 20% when full

curporJtiuns .Ire included 111 the population,

ami lea\tng the a\'erage number of employ

ee, per tlrm i;;; (),2, the same as it was in

19x-. the estlillatell number of people

emplo\ed b\ these - - millIon women

o\\necl bustnes,ses was calcu13ted.

The projel:tion of SL~ - trillion in busi

ness sales W~h made using annual reports of

\Vomen-( lwned sole proprietorship receipts

and the 1982 .tnd 19~C Census data.

:\.s,sumll1g th~lt the share of toral receipts

;lccounted f( II' h\' sole propnetorships would

drop from 1- 21°" (198- Census share) to

lOOo \,hen full corporations are included in

the populatl<)I\, recent proprietorship

receipt growth~ was projected forward to

199.... :md adlusted according to the above

assumption

The OBIS Project Database

The detailed data on commercially active

firms 10 the ['S .. which are the baSIS of the

rematning analvsis in this report, are derived

from the proprietarv databases of Dun &

BrJdstreet. Dun & Bradstreet Information

Services I DBIS) maIntains databases that

include Information on about 18 million

firms in the ['S. A subset of that database,

the Duns Market Identifier (DMI) file was

used for this ;lnalvsis. The DMI file currently

contaInS over 10 million records, and is used

both hecause the records in the file contain

relativelv complete and current information,

and because the firms contained in the file

are determined to he "commercially active,"

that is, involved in credit and other financial

transacllons

The DMI file was further filtered for this

analysis to exclude non-headquarters estab

lishments. so that company subsidiaries and

~lIa••

1 1990-91 trends were used because they were more conservative than past 3-vear or ')-year trends.

, 1990-91 growth trends,



t ',llll[Cl Ii-h,) c,;cluck', I \\cn:: ccruin

, (Idc'-pubilc .ldmlIll't ['.lU,)[l ~lnd go\'ern

Illt'lll L',HIUe,. rt'ilgl' lU' I lrg.llllz:ltIons. pri

\ ;ltC h, llN:h, ll,k Il1USeUnb ,chools .lnd

hu,plub .\fter these hrllls \\ere excluded.

the t(ll'-pmht busll1ess daLlb.lse used for this

.lnah·sIs uH1uined nearl\' i-I "i mIllion L S

firm, III tural. ;md over i-IOO.OOO firms identI

fied as \\( H11:1n-( lwned or managed. The file

contamed intllrmation on business SIze.

lI1duS[f\. !oCltion. age of husmess, sales.

credit. p;Jxment hlstof\' and other finanCial

information.

Dun ~ Bradstreet identifies J husiness JS

\\( 1111:lIH l\\necl (II' mJnaged if there I.S a

fem.Ile Ilame In .\11\ of se\'er:t! corporJte

executl\e manJgel11ent positions. For this

anah'I'. \\t' restricted the definition to

lI1clude ,ml\ those businesses for which a

\\( lm.!n held the followlI1g positions:

Pre"dent. ()'\\'ner. Co-O'\\'ner. Chief

Execut1\'e Officer. Chairman of the Board,

Partner It I.S therefore likeIv. but not com

pleteh' cerUIf1. that the husiness is \)\'vned or

m:waged (In a (!:lv-to-dav basis hva '\\'oman.

The D\ll files that were filtered as

descnhed Jhove \,;ere dated ,-\ugust 199-1

and August 1991. The same months \vere

used to aV(lld J[l\' seasonalit\' effects.. .

DETAILED FINDINGS: CDMMERCIALLY
ACTIVE WOMEN-OWNED FIRMS

II un & Bradstreet's database of com

mercially active firms in the U,S. is a

rich source of detailed information

on over 10 million businesses nation-

WIde. including nearly 1 million women-

owned firms. The value of this database

comes not only from its coverage of the

most commercially active firms in the

nation and the breadth of information

about those businesses. but in the ability

to perform longitudinal analysis of

changes over time. After the adjustments

described in the Data and Methodology

chapter, the database used for this report

had approximately 8.5 million firms and

over 800.000 women-owned businesses.

In this report, we present both an up-to

date picture of women-owned firms

across the country, with detailed informa-

tion by region and state, and a dynamic

portrayal of recent growth trends.

, ••• T



EMPLOYMENT GROWTH IN WOMEN·OWNED FIRMS EXCEEDS NATIONAL AVERAGE
IN NEARLY EVERY REGION OF THE COUNTRY
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Employment and Employment Growth

,-\.'i of 199-L K()9"" of the commerClallv actIve

Women-( )\,ned firms in the LS had fewer

[han 10 emplO\'ees .-\.nuther - 8°6 employed

het\\een 1(1 .lnd 19 \\orkers . .lnd the remain

IIlg =;5"" had ~() or more emplovees Among

.lll l'S firms In the Dun &: Bradstreet data

'n~e, '-)1 1'. Iud fewer than 10 employees.

')(l""iud between 10 :.lfld 19. Jnd 93°",

c'mpll )\ed ~o or more Thus. most busmess

~'i m [he LS.-whether women-owned or

fl()(-.lre quite small. with women-owned

tlrm~ bemg somewhat smaller than the

flaw mal a\'er3ge.

\\113t IS exceptIonal about women-

I lwned firms with respect to emplm·ment.

howe\·er. is their more r3pid r3te of growth.

:\ccordlflg to government estimates.

emplovment grew =;.5°b among all firms in

See page 2:; for a definl!ion of the L) regions.

the LS. \"hile (according to Dun &: Br3d

street d3ta) ern plO\-ment grew bv 11.6Gu

among commerClallv active women-owned

firms.

Emplovment in women-owned firms

grew 3t 3 more r3pid r3te than the national

average m neJrlv ever\, region of the coun

UT; Growth In emplm-ment in women

owned firms was highest-with ~3. ';"1,-

In the West \iorth Central region of the

countf\' (10W3. Kansas. Minnesota. Missouri.

Nebraska. North Dakota. South Dakota),

compared to 31 % among all firms in the

region. The onlv region m which emplov

ment in women-owned firms actually

declined from 1991 [Q 1994 was in New

England I Connecticut, ;\1aine. ;"1assachu

seas, :\ew Hampshire. Rhode Island.

Vermont)--down 21.9% compared with a

12.6"b decline Jmong all firms.



Em pi, 1\ ml'llt ,~r, )I\t hill \\ I Imell-( mlled
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\\lth () ;", gnmth ll\er~ll, up I') I'" in tLm,
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lIldlhtne, III \\l1lch emplll\'ment III \\l linen

, 1\\ ned ttrms dL'llined hem'cen 1991 :lI1d

199-1 3rt: durable lllanufJctunng Idm\n

19-\,} :md minmg Idu\\n 5"u),
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HELEN HODGES' CLEAN-U~ CRE\V
Helen Hodges

Separ.tion Systems Consultants Inc. (SSCI)

Business: Environmental consulting and construction

Location: Houston

Ve.r Bought: 1989

Number of Employees: 24

Sales: $3.5 million

H
elen Hodges anci her husband had been looking to

bu\' a business for ~bout a \'ear when a broker the\

knew sent them mforrnation on Separation Systems

Consultants Desplte her own background-.she has a master's degree 10

chemistry and an MBA. as \yell as experience \vorking as an administrator for a national lab

oratory and as an internauonal consultant for an energy consultIng group-- she initialh'

wasn't Interested 10 bU\'lng a consulting bustness

SUllo Separation Svstems had much to recommend it: It dovetailed nicelv with Hodges'

training and experience ..md it was a profitable firm in a grmvIng industry. So, on June 1.

1989. Hodges. who currently owns 5')',\; of the firm. took control at Separation Systems

Separation Systems has two diviSions: environmental ulOstruetion and environmental

consulting, The constrUCtl<lO buslOess takes on projects like removing underground stor

age tanks. cleaning up PCB contamination and diggmg up Superfund sites. SSCI's consult

Ing diVision assesses environmental problems for propert\ buyers or sellers. and provides

expert court testimony

Once she was familiar with the firm. Hodges began to make changes, She instituted

customer surveys to get a better idea of the firm's performance. and she secured pavment

and performance bonding for her company. making It eligible to bid on government work.

Since taking over in 1989 Helen Hodges has grown SSCI from about $1 million in sales to

about $35 million,

The biggest challenge for her' Getting the business The environmental industry is

grcw,'1Og. but Hodges has seen competition boom. too "There are a lot of new entrants in

the Industrv, especiallv on the consulting side. And a lot of construction companies that do

other tvpes of work are haVing trouble 10 those fields, so thev're starting to do environ

mental work.··

Hodges is conscious of her firm's culture, and has bought in a consultant to help shape

that culture, "We're doing team building now," she savs. "and we're having more directed

diSCUSSions about what we're trying to accomplish, We have younger people who aren't as

experienced in industry. and you've got to get them to understand the concept of billable

time and the fact that this is a business not an academIC exercise," Hodges's style is to

encourage her staff to take on a lot of responsibility "r think people are capable of a lot

more than they think they are, Mv srvle is baptism by fire,"

One goal of her team building: to be able to delegate more than she does now to allow

her time to spend with her twO children. ages 6 and -

Hodges is ambitious for her flrm's future, "We hope bv the vear ,WOO we'll have five

offices. We have two now. here and in Louisiana, and we're starting an office in Florida, We

want to be a $10 million companv." she savs
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Industry Diversification
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THI\KINli ()UT~IIJ~ TH~ BOX
Candy Wertheimer

Quality Box & Packaging Corp. I Envision Packaging

Business: Box and display manufacturing

Location: Chicago

Year Founded: 1991

Number of Employees: 18

Sales: $1.5 million

'thinking outside the box is a creativitv concept that

encourages problem solvers to look bevond the

ohVlous in fashioning solutions to difficulties Camh

\X·erthelmer. owner of Qualitv Box Emlsion Packaging. an Illinois

certifIed \\om:ln husiness enterprise. has clearlv done some outside the box' thinking.

Wertheimer fIrst learned the corrugated box inuustr. from her parents. After her

father', death In 19HO. Wertheimer and her mother continued to run the firm together,

DUrIng the recessIon In the late 1980s. Canc!\ WertheImer', mother retired. customers

scaled back their purchases and the companY found llself \,nh excess capaCltV and unahle

to keep its employees fulh occupied.

After reVIewing the company's structure and markets, W'erthelmer decided to close the

famIlv business and form her own companv. She made a unIque arrangement with another

corrugated box manufacturer. The two firms. which make different types of products and

therefore arent direct competitors. decided to share manufacturing facilities. 'There are

mo :->ales organizations uSing one combined phvsical pl:.mt.' savs Wertheimer. Each firm

h.1S Its (l',\'n sources of supplY. and its own sales and admInIstrative forces. complete with

separate offices. computers and telephones. but there IS onlv one manufacturing group

whIch operates both companies' equipment and warehouse faCilities, "'lXlhen I use their

equipment. I rent it. ~md when thev use mine they do the same, It's an arrangement that

ha.'o \vorked well for four years now," she savs.

Candv Wertheimer. an attorney by training, has been Just as Innovative in pushing her

compafl\ into new bus mess lines. Her parents' companY manufactured brown boxes.

Qualin Box has taken this business from low-tech brown boxes to high tech solutions uti

lillng leading edge materIals and manufactunng methods. It even makes boxes out of cor

rugated plaslIc Its EnVIsion packaging division designs. engineers. and manufactures mar

keting kns. presentatIon binders, software and video packagIng and counter and floor

c!Isp)a\'s USIng both traditional materials and innovative materials like holographic foils.

To boost Qualitvs speClaltv work. Wertheimer has a deSign center with two designers,

:l C\D S\'stem and an automated sample maker. One of Quality Box's customers is a musi

cal Instrument manufacturer. ~ot onlv did Wertheimer's firm devise special boxes to

accommodate the manufacturer's cellos and basses. but it also deSigned new display pack

aging, which wtll be showcased In music stores. A large insurance company asked Quality

to not onIv manufacture boxes. but also take responsibility for implementing a iust-in-time

stockIng program and deSIgning new packaging. Qualit\' took on the assignment.

'It's an exciting time." savs Wertheimer" Customers from all over the country are chal

lengIng me to develop new packaging ideas. whl1e suppliers are approaching me with new

matenals," Wertheimer and her firm are prospering bv refusing to be boxed in.
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WOMEN·OWNED FIRMS ARE AS LIKELY
TO PAY BILLS ON TIME AS ALL U.S. FIRMS.
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Kathy Lutz and Barbara Traub

Wrapport, Ltd.

Business: Custom-made clothing

Location: Red Bank, New Jersey

Year Founded: 1993

Number of Employees: 2 part·time employees

Sales: $75,000 to $90,000

K
atl1\" Lutz and BarharJ Trauh. (lWner-parrners of

\Xr:lpport. Ltd. a lLl.stom clothIng com pam'. are

creHing their ()\\n \'erSlOn of ~l garment distnct In

the small tmyn of Red B;lr1k. :\ew .ler~e\

The t\\'O met several \ ears ago. when they \yorked Jnd taught se\\'ing dasses togeth

er at a local fahnc store, Thev hegan collahoratlng on Ilukmg cashmere opes and evenIng

sh;l\'vls out of fine fahncs. "\X'e found there \\as a great market for \'erv ,Simple nIce

clothes.' says Barbara Traub, a former home economIC, reacher. Thev starred out s]()\\ h.

gradually adding Items to rheir Ime Jnd doing home shows .md upscale craft sho~'.s to sell

their dothes. Then in \\arch. 1993. the two rented studiO spJce where the\' shO\vcase their

samples anel fine bbnce.,

"We use nice washable sdks which can go from dav to e\'ening ro office." says Traub.

"\ye ha\e pckets. rank top.,. skirts and pants, Dependmg on rhe fabric \'ou choose. \'ou GIn

dress It up and down'

\X'rapport has cultivated J devoted group of customers 'We keep track of what

customers have bought and when we shop for fabrics ~e keep in mind what our custom

ers Jlreadv have to help them coordinate a wardrobe." says KathY Lutz, The prices of the

clmhes ~lre at the level of better department stores,

The bUSIness IS still In ItS infancy. and TrJub Jnd Lutz are currently looking for r1nanc

ing 'Right now were starting the process of going through the SBA We are putting

rogether a business plan. and learning about all the paperwork that has to be done," says

Trauh The two ha\'e Invested their own funds in the venture. and have finallv been able to

coO\'mce fahric manufacturers to extend credit. "Before thar we had to pay cash for fabric

or put it on American Express." savs Lutz,

Expansion of the husIness is a high pnority ~\ost of Lutz and Traub's customers corne

t( l them \'ia recommendations, but the tViO have put together their first press kit, and are

stepping up advertising. Wrapport has hired two part time workers to help with sewing,

and has started carn'ing fine fabrics by the Yard for customers who sew. The women are

also hoping to move to a larger and more promIllent location within five or six months.

Their partnership allows them to coordinate schedules and carve out some precious time

with their families <Kathv Lutz has four children; Barbara Traub has two children).

Despite the demands of a groWing business. Wrapporr's proprietors still get a chance

to immerse themselves in the part of their work thev really enjov: the creative end. "What

we reallv love is comIng up with ideas in the studio. getting out to do fashion shows, and

shoppIng for fabrics." savs Lutz. "We like putting the pieces together." By carefully and

imaginatlvelv putting the pieces of their bUSIness togerher. Wrapport's partners have

tailored a promising future for themselves



Growing Maturity THE AGE OF WOMEN·OWNED FIRMS IS
APPROACHING THAT OF ALL U.S. FIRMS.
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Pam Del Duca

Delstar

Business: Retail speciality stores

Location: Phoenix

Year Founded: 1972

Number of Employees: 157

Safes: $15 million

~
~lIn Del [)uca mixes hustnes' \';ith a hean' dose of

~(lCul «( )n".1< lusnes' ,-\ tormer high school ph\'slcal

c:duut it HI teacher and I\aitress, she surted a speCIalty

I'eutl S')(lP 111 1l)-2, ,sdlmg glfLS and home "ILcessones B\' 1989, her

L'()mpan\ h~ld gf(J\\1I t,) IIILlude eight stores, Including t\\'lshops in the PhoenL, airport

l'hat \ear the airport \\a, (l\)enll1g a ne\'; termm~d, ,md Del Duu submitted a proposal for

rhe UlIKes,-ltJl1

But Delsur , pr()po"d hJd J t\\ISt. 5he hJd fmged an ~dliance \yith three local nonprof

Its, Chlcan( lS poria CJU'J, rhe PhoenL, IndlJn Center ~l!1d the PhoenL' L'rhan League, The

~roups ~lgn.:'ed to help her recruit Joh camhdates Jnd in return, receive a percentage of

JnnuJI gn ),~ SJles for ten I eJr' Delsur prol'ldes the recruits with extensi\'e trainmg,

I \\Jnted tl 1 111~lkl' J chfference,sa\s Del DuCt Tod;l\' some -t-",] of her emplovees Jre

Imnlll"llieS

\X'hen her airport sture pn )posal got a green light. Del DUGI hired a full lime educator

T, H.(l'rher thel de\lsecl an e\tensi\'e trainmg program for the recruits, manv of whom had

nner 'uLcessfulh held down .1 lob Delstar teaches recruits e\'en1hmg from how to use

the ush f(:glsteLs to life sktlls ,uch as budgeting and balanCIng their own checkbook. The

,Ltsses ha\l's( lmetlmes :)een a lesson in the cultural differences that can handicap minority

empl( Jlees Del Duu once spoke to a group about the Importance in retail of greeting cus-

I, lmeLS and looking people 10 [he eve, One of the new recruits. an Indian woman, came up

to her atren\'Jrch Jndsalli. "Pam, yOU don't understand, This is not part of our culture, I was

raught n()[ to I, H 1k chreetlv Jt s, 1meone," The woman had alwavs heard that looking someone

Ir1 thl' l'\ l' 1\ as ( I\erh aggressl\'e Del DUGI told the woman that a customer needs to trust a

-ales "LSs( )cute, and thiS I\a, a W;1\' to build tLUSt. The woman went on to become one of the

t1rm~ nighest gros:->mgsales J.-ssociates

Delstars tralOll1g progr:lms go bevond entn' level skills, The trainer teaches super

Iison and management skills, and Delstar began a sm:,l1! business entrepreneurial training

program, :\ handful l)f ex-employees have started their own full-time businesses.

includmg a leweln' busmess and a visual displav company,

Del Ducas empire has now grown to 1- specialitv stores, including five in the San

Francisco airport, There, she has co-signed leases on stores with a minority couple,

Del Duca's buslOess prowess was recognized last veal' ~'hen Delstar was awarded the

Best of :\merica" small bUSlOess award bv the .'Jatlonal Federation of Independent

Business Education Foundation :1OJ Dun & Br:ldstreet Information Services, Pam Del

Duca once sen'ed on a committee with a \'enture capltaltst who adVised her against pursu

Ing communlt\' work "He told me, "I gU:lrantee \'l)U cant do It It's gOIng to take you away

from the t<JCus of\'oLlf busmess," she says, "but I told him I CJnt Imagine not doing it."



100+ Employee Firms
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l)\\Iled "U'II1t:'" til he [()clted in the \Iid·

5.3 11.& 3Z.5
Growth in Number

of Employ_.-AIIW_
Owned Firma

8.& 9.1 18.3
Growth In Nu......

of Finns

,

'---
All Firma

WOMEN·OWNED FIRMS WITH 100+ EMPLOYEES ARE
GROWING FASTER IN NUMBER AND EMPLOYMENT

()I tT the pa:'t three lelr:" the number of

l! 1111 111 L:rciaJ]y actiye firm:' In the L,~, has

gnl\\11 hI' h,bO" and the numher of commer

lulh xt!le I\omen-o'" ned firms lr1 the CS,

tu~ gn )\In hI 91 '\" Hl )\\"el'er dunng that

same tIme penoci, the number of I\"omen-

l 11\ ned firms I\"lth 100 or more emplo\'ees

ha:, gnmn bl' 183°"

than [()Il emplm'ees

Compared tosnuller firms, women·

o\\necl firm~ \\"lth WO or more employees

are somel\hat less likel\' to pal' their bills 30

or more cla\, bte, but are somewhat more

likell'to rnl them up to 50 da\'s 13te, Larger

firms m3\' hal'e more pa\'ables to Juggle. :Ind

appe:lr more apt to use (heir "3D-da\' float."

"A Q E f.



Computer Network Coups

Kavelle Bajaj

I.Net, Inc.

Business: Computer services

Location: Bethesda, Maryland

Year Founded: 1985

Number of Employees: 2,570

Revenues: $230 million

In only ten \'elr~, K..I\'elk R11al has taken her computer

nen';orking II lmpam' fn Jm J start-up operation to one

th:lt grosses ne:.lrl\ a qU:.lrter billion dollars a \'ear',\s I\'e

told mam people, mine I~:I kitchen-to-the-boardroom ston"she lJughs

K..1\elle BJPI emlgr:.lted from India Jfter her parents arranged t( lr her to marn' Ken B:lJ:lJ,

:1 computer SCientist \\ htl had also mo\ed to the l'S from IndIa, She set up housekeeping 111

suburhan .\lan'lJnd and began raising their two bm's, But she tried out a few lobs-lllcluding

;1 short stint as an ,\\'on Iad\ - and was tJking computer st lence courses when she deCided

to sun a business, It \yas early on in the PC renJlutlon, :mcllt "'3S still unclear what direc

rlon the industn' would take, .. Wnen I started, people ""ere still wondering if PCs ""ere

g01l1g to make it. Companies had mall1frames 3nd there ",'as t:llk of mini-computers, but

I elwi.sltll1ed that rhere W( luld he a PC on e\'erv desk, and they ""ouldn'r be operared on a

sund-alone b3SlS, I deCided there was a future If1 thiS, ' she .sa\·s. So she srarred I-:'-Iet ro

deSign 3ml malntam computer network S\'stems with 5=).000 in seed money from her hus

h3nd I Ken 8:lJJj Joined the firm in 1988 and WJS made preSident last Year, )

BJjalshrewdly wasted no time in getting her bus1l1ess certified as a minority business.

\vhich en:lbled I-Net to participate 111 goyernment bus1l1ess de\'e!opment programs, I-Net

has done \vork for rhe Dep:lrrment of Defense. the :'-iatlonal Oceanic and Atmospheric

\dmimstration and the Department of Health and Human Services

But e\'en then, she knew she would have ro prepare to wean the companv away from

rhthe progr3ms as the firm grew. And I-Net did grow--{luicklY, Re\'enues grew from $23 mil

,It 1I1 111 199() ro S1-1- million in 1993 Last \'ear sales hit S23( I mdlion. Though the firm no

It lnl.;er qU:.llifies for mll10nt\' programs. ir continues to do a large amount of work for gov

ernment :.Ind qU:.lsi-governmental agencies under normal competitive bidding gUidelines .

.\Ie:.lnwhtle. the compam' continues to add commerCial clients, One recent contract coup:

J di\ls!on of Halliburton. rhe large energy campa!1\' Baja) hopes that bv 1996. ,0':0 of loNer's

I'e\'enues wtll come from commercial clients,

-\.s I-:\et has grown. so has its need for capital. L'p until 1994. Kavelle Bajaj relied largely

t)f1 bank lending, However. it became clear to her that she needed outside investment. So

last \'ear she did a pnvate placement of some of I-:\'er's srock with five investment funds

aSSOCiated with the prestigious Goldman Sachs, Bapj retains a majority of the stock. but the

cash 1I1fuslon will help with global expansion. The placement also positions her for a mile

stone she hopes to reach Within the next vear or two a public offering of I-~et's stock.

Bapi reports rhat Wall Street women 111 particular. have shown great interest in l-;'\Jet.

'[\'e ulked to a number of analvsts who :.Ire women and thev're excited to see a woman

owned firm tak1l1g this route." she savs,



Hot Growth Areas for
Women-Owned Firms

lInw, ,lI1d 111

I1L'''L'' \\ 11111111111 ,rL' llt:t.l1it:d mt!u,rl' :-:1'1 )IIP

Ill''':' ti',' ,lrL',I' :11.1: hall' ,11' '\\ll ,:-:1" '\\ til In II'L'

I\I,r IL"\ ',L'.t" II" IH k' ''. Ith 111 pel'" liU I ,U'·

\ I'L"-!'L'.I111 ,h, 'I)' ,Illd per,( liul t~lI'L' 'LT-

rhL"e th~IIl~L" h,l\ e ,ltlL','rl't! !J.llre1"l1' 'If

hu-'I!\e" "\\IlL'I'~hip .Ill\( )\H~ \\ ( ,men, \\C h,ln::

,'( 1I11pared rhe mdu~rn jll" ,filL' "f \\( )Illen'

,'\\ned tIrm" rfur ,unn! ill'\( Ii' [( I llll) 1 \\Irh

lh()~e [har 'Llnnl het\\eell !')l)! -Ind !99-1

St:\LT~d 1I1[eresrll1g rrend-. h:l\t' emerged

fn)[]l rhls .llUh"i",

'el,lle' It.lJ 'I'L'.lr' rlul [here ha' heL'll .Ill

IIl,TeJ,,' 111 tilL' Ilumher I ,f profes-.i\ mal

\\( ,mell :-:( JlIH; 111[(, hll'llle"", \I( )re .lI1d rll( 're

tenule ,i, ,,[, Ii', LI\\ \ ers .lIld .I,ll 'lillUllb .Ire

d1Jllndln~ 1IlL'lr el1ergle" r( l\\:lrd el1rrepre

l1elll',hlp-,"'rtlllg Lip rhelr, '\\ll pucf!ce'

rather [I un I' ,mIng Ltrger firms

MORE AND MORE PROFESSIONAL WOMEN ARE STARTING THEIR OWN BUSINESSES

I
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Source: Women ' Owned Bu"n.-,s"s BreakIng the Boundanes. OBIS & NN1l0,

Ftrq ,)[ Jll. fe\\er \\omen are gOlllg into

I'cuil luck ,\mong the \\omen-O\\'ned firms

rhJt .Ire at least rhree \'e:lrs ,)Id, 5-1,5"0 are III

reLld, \\ hlle onh' 26,-1"0 of the \\'omen-

'l\\nnl ftrrns "LIned Jfter !99 I are III retail,

C, ,11\ er"eh, rhere has been sigmficlnt

gn)\\rh In the -.er\'lce ,~eet(lr--t'speciall\' in

busllless sef\ices. personal sef\ices, and

other senxes I'Which includes legal. educa

llonal. SOCIal and engllleering senlCeS),

One of rhe hottest growrh trends in the

pasrse\'er:Jl \'ears has been the gn l\\Ing

pn lfesSI( lilaIiZ:HIC)l1 " ()f \I'omen-owned busi-
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Ivonne Montes de Oca

The Pinnacle Company

Business: Advertising and public relations

Location: San Jose, California

Year Founded: 1991

Number of Employees: 4

W
hen husll1esses or g( )\ernmentJl agencies in the San

Fr:tnusc() Ba\ ~lre~l need Ilelp In reachll1g ethnic or

Spanish speJking c( ll1~umers, the\' often turn to The

PlI1nJcle (:, HnlXln\, The firm, \yhlch \YJS founded JndlS

()\\ned \)\ I\'onne \Iontes de OCJ, ~IK:ciJlizes In JnJlvzlI1g J cliem's

l11eSSJge Jnd figunng hl l\\ hest to reach ~l multicultural audience. PinnJcle's c1iems hJ\e

Included (IrgJnlZJtlUn, 'uch I' the Clt\ of SJn]use, California Securlt\· Bank. Jnd the San

.lose \le:'L'L1J\ '.t'\\,

1\( lnnt~ \!ontes de OC:!"; background allows her to bnng a unique perspecti\'e to her

hLblf1e,' .\ natl\e uf \!eX1CU. \!ontes de Oca lived in Caracas, Venezuela for t\\'elve vears

\\hJie there she \\orked 111 Il1cirketing and promotHms, Jnd \\as marketIng director for

Latin ,\merlCci for the btee L.luder compam' She c:!ll1e back [( I the Lnlted States when her

husbJI1lI', wmk tr~lnsferred [hem to C:llifmma. Jnd I"onne went to \york 111 marketing in

the I' S Origirulh she started J communications com pam' With a partner, but after a few

\'earS, ,he deClded she wamed the sale Juthorttv that em'mng her own bUSIness would give

her Four \'ear.s ago she founded Pinnacle

lIer brtlJd experience in marketing and her exposure to other cultures gives 1\Iontes de

Oc:! InslgiH lI1tu \\hat strJtegles can reach a minority audience :\ recem campaign Pinnacle

handled for the Cm of S:m .Iuse is a case In rOll1t. The cm' wanted to boost its recvcling

program in the Latino community Pinnacle designed a multi-media campaign, in Spanish.

dlJt used radio, tele\'islun and print advertising, "I deCided to target the women in the

hou:-.ehuld.' she sa\'s, I knew that If the\' bought into the message. the rest of the familv

\\ould !, dl()\\, The Latino community is very focused on the next gener:uion. so our mes

sage \\ a.' t hat the pbnet is our home and \ye must save It for our children ... As a result of

lint clmpalgn, the u(\ figures that recycling In the targeted commumues increased bv 51%,

\l( )l1te~ de Oca IS no\\ cuncentrating on secunng larger and longer-term contracts, and

I.' determined to demonstrate that her firm. \yhile it excels at reaching minority groups,

.11,,( l \\( )rks magIC \vith messages aimed at the population at large.

Pinnacle now has four emplm'ees. including a creative director, As the firm grows.

\\Of1tCS de OCJ will add staff but is warv of signing on workers too soon. '~-\t the beginning,

I brought In personnel to show we had the capability to do certain size lobs. and it took

Illnger than I thought for the actual dollars to start rolling in, . Her solution now is [0 iden

uf\' personnel In anticipauon ()f the day when she'll need them.

In the meantime. she finds entrepreneurial life endlesslv intoxicating. "In a large com

pam', \'oU are :l peg. Lnless \OU are a senIor executive vou have verv little say. Someone

else sets po lines and direetl<)fl. Running \'()ur own companv IS the oppOSite, You have an

enorm( IU.' cimount of freedom, It's \'erY SCJrv in the beginnIng but you survive, And your

adrenalin IS alwavs gomg .



lOOKING fORWARD

t
he futme fnob e,-en hnghtec ~ impoctance of infocmation-b",ed

(h:.m n h~s up (() now tor ~ businesses Increases, lS In (he area

women-owned firms ~cross the of information technologv: the coHec-

".. a. 22

counerv. Women ha\'e been at the fore-

from of the movemem to a serv.ice-

based economv. The Bureau of Labor

Statistics projects that the industries to

watch from now Into the 21st Cemurv

will be business and health services, and

women-owned businesses are among

the fastest growing In those sectors.

)low the area to watch, as the

tion, distillation, orgamzation and dis-

semination of information. Businesses

that help consumers and other busi-

nesses make sense of information are

sure to be an important key to econom·

ic growth into the next centurv. \Xbmen-

owned firms are poised to make a sig-

nificam contribution in this area as well.



RESEARCH PATRONS
A special thanks to these companies and individuals whose support has
helped make possible this update to the national statistics on women·
owned businesses.

Entrepreneurial Research Patrons
($1,000+)
'l.nder..,on, lknlamin, Read (\: Hane'

C( lmprehen~l\e Rehahiliuu')[1 Cenrer

\.;\1 C, lI1~ulunr~

\leg:mend~, Ltd,

PDQ Prote~,'lllJlal Seryice~ In,

Pro~pel't A'" lClate,

Ruhl[1() «:.: \lc(;eehin, Chartered

Siehert Entrepreneunal Philanrhmplc Plan

Su~an Peter~on ProducrlllJl~, 1m

Platinum Research Patrons
($500.$999)
Co-(:' lUfbel \lediatlllJl-,'l.rhltratl\ In 'ietw()rk

C VirglJlu Kirkpatrick, Pre~fdenr.CVK

The Lumh P:ILklng Com pam'

Pro~e:lrct~, 1m

\'( lICl' -Te I

Gold Research Patrons ($200.$499)
:\BS :\.~" lClate', Inc

CI!:m:1\ s, Rider Cerntied PublIc Accouman!.'

CJvanaugh, Hagan «:.: Pler~on
C, }Vl[lgt<ln [nternauonalTI-a\'el

Feml-l) C, lJlrraUlf1g Corporation

Iudle Frarnan

(;en ~\\Itr ,'l.s~oClates

Dr, ,\( lrnn \lalf1e Loe~er

\I'\R C, lIllputer Consultams. \1ane RaCIoppI

~helh\ \Ltrle '\urton, CPA

p( ,II, llk (:, lJl~ultIng Cn )Up. E, Jill Pollock.
Pre'ldem

~,up Box Tradmg Cu & The \tills Group

Texau)

Earle C \X'illIams

Silver Research Patrons ($100.$199)
'l.DEE'\-\ CmpOL1tlOn

AgendJ Dmamlcs. Inc

,-\nIta :\Iberts

,'l.meIican Women's EconomIC Developmenr
Corp, I.'l.WED)

CJrne L ,-\nglIn. CPA

Baills .-\nahlicaJ wboratorv

B:,lilv s Park Place

Bama PIt', Ltd .. Bama Foods. Ltd,.

Bama TransportatIon, Inc.

P:lt BLlIlcO, \1 PH,-\R,\1. Healthlare Rl.~k

C, l!1tn li

The HnKkh.lU.' Gnlllp-F:llllih Bu.,ines~

C, }[blilratlt}n

K.II'l'n C,lpL1I1

\burn:n Del'lng

Flight TI[11e International

Future Edge Inl

Hem 'Ii) H, line, Inc \\'ork Place CPR

Inrernatlllll:ll \X', )men~ Bra,.,."; Conference

,I<:rn h·l.gen \..S" Klates, 1m

K.tthenne KJ,h

\LtllJ" ,n \Iil,~~, Ltd

\Ltrg:lret \1 \\cCrean. Pleasant \'Ie\y L,'dge

\bnlu \!e\er

\1, lIlroe ,-\.~~, IClate~

\':lIll\ \\()(j(lhull (\:-\."Oll:tte~, inc

'\e\\ IX:lder- [n~tltute

O'Bannon & Comp:lIl\'

Stella! \)I~on, C\IT STXr Translnptlon
SerYI(O\", Illl

\bn'l.nn ()1't~ccl1I')

The P:lmpen:d Chef Ltd,

Suzanne Pe:be

Pegg\ L.lum~en DeSign Group

Raman Packagmg Industries

Trump S Ca~tle Clsmo Resort

\X-hltne\' Johns (\: Companv

Bronze Research Patrons ($50·$99)
,'l.d'\et ,'l.l'COUnt 'ieL inc

,'l.gne\\ Sign", Inc

,-\11 POlnt~, Inl,

Amenl an Tunsnech

.-\VlllJl GraphiCS. inc

Bard Optical

Bella Bagno, inc.

Carohn A, Blanchard, .'l.nornev

\lan .-\.nn HI >erner

Bonafide Investment. Inc.

Bosenberg Imernauonal. Inc.

Barbara \Iadory Carr

The Child eire Group, inc.

Daphne Clones

Computer [)Irecuon~. Inc.

Cunsumer Bankers .-\.S~OC1auon

COP\' "\~tems

Crest Coatlflg. Inc.



Bronze Research Partners ($50.99)

[) I \Il \,lrfllCl Il1l
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FL'rI1 F Fll1h.L'1

I' 1),11 Id FI III iLT

Fnel1dh U'lll'l" Il1l

Judlrh lJLTtlLTg

!.lcljuelme (,Insbcrg

I.mda Cr!, ISS

(;IlU id I\: \ 1L Cm

:\nne D \1. (,rah:.tlll, \1.D,

l.esllL' Cn,ssnun

Karen Hassan

Helen L \1, ,skm HZ &: :\,sSt )llJreS

\\'tlhelrnlnJ H, ,lladJI

InrregrJred "" stems Croup IrK

J.lrnes ,\lex.lnder C, Irp, ILlll' Hi

CJwIme R, lones

Keogh De,'lgn, Inc

Ketu :\, \1\Tlch, Inc

\ltchele KurlJncler

K\\lk Ko!w # 2()1) Pittsburgh

LJ Petite CI.ISSlljue

LJ SCila Pnmmg, Inc

Dr Selma H LJmkm

Language ell \\ork, Inc

EIleen Ll\'\ne

Edith LelellStm

BarhaLI I.Hrrnall

l.ollg hl.llld Busmess Illsnture

\Llrkerll1g \lerhods

\t1rthel R"unds ,'I.Cldem\' Fur Chtldren, Ltd,

\bler :\,SS(),IJreS \t1lluf:.!eturers ,\genr, Inc

.II liTe \1LLJughlin

\ledlLJI Tel hllol, 19ies Development

Kami\' \leehan

"herrl I. \1eI'er

\Llrl ,\nn \",ml'

\Iurm C(ln,ulung, Inc

\!.lrge \11 LT'

\.HI' Hul \\, Illle!:, Ell In, 'mlc ,.\Jli;mce F, 'U11,btl, 1[1

eh.lr!, l!Ie \L'Ilf'lnger

!'i..lrell \C''.I 1ll.l11

Knsrell \1 HTgard

\unn.tlil I\: RohL'rbon

\I\I"IU (Jrd, IIlel

Olerlea C.lrere:" InL

Pautk ,\Cl ess

Bonme B Paul

Planer Dau SenKes Compam'

PmtesSl' H1JI \LlIlll1g and DIstribution SeflKes,
Inl

Qualm \LlIlmg ~erl'lCe, Inc

RJinbol\ 'j( lur 'x Tr:l\el. Inc

RB BJlch I\: Ass"clates, Inc

\IJrI' Jane Rebl' k

Ridenour L'X Ass, Icures

Dons Riet

R, )ch\\ Resoun es

Romac Export \lanJgemem Corpor:.tuon

W.lnda R,"'se

Kathleen T Sch\\allie, ,\ttornel' ,\t LJI\

SeacoJsr Consrrultiun F:.tbnLS, Inc

SImmons College Graduare School ot
\bn:.tgemem '

Jane Stein

Srelb Black Re,Jj Propem Consu[ums, Inc

S'\<: \Iurns &: Compam', Inc

Sl'srerns '\<'est (:, 1mpurer Resources, Inc

Janice Thoman

Dons \1. Tholll:.ts

Tltfan\'s Cust\lrn Carpets

TRESP Assollallon, Inc

Venus LJbor:.t[lmes, Inc

Hue! '\<'Jgner

WashmgtlJn Independent Productions

Juliet C \\eIker

Robin Wiessmann

The Woodworkers Store


